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1. MECTO JJUCLIUITIJINHLI B CTPYKTYPE OBPA3OBATEJILHOM ITPOI'PAMMEI

1.1.

TpeboBanust k nmpeaBapUTEIHHON MOJATOTOBKE 00YYAIOIIUXCS, IPEAIECCTBYIOIINE

N COMMYTCTBYIOIHNEC JUCHUIIMHBI, HA KOTOPBIX OCHOBBIBACTCA U3YUCHUC I[aHHOfIZ

«Anrmiickuii s3e1k» Ha 0asze OI1 OCO.

2. OIMMCAHUE JUCLUITIIMHDBI

2.1.  OOmas xapakTepucTHKa

HanmeHnoBanwme mmokasareis

3HaueHUE IMOKa3aTes

Haspanue 00pa3oBaTeIIbHOM MPOTrpaMMbl
(manee — OII)

38.03.05 busnec-undopmaruka (IIpoduns:
AHaJIUTHKA U YIPABJIECHUE TAHHBIMH )

b1.b.M2.1
MHOCTpaHHBIN SI3bIK
YacTh 00pa3oBaTeIbHON MPOrpaMMBbl bazoBas (00Os3aTenpHast) 4acTh
KosmdecTBo 3a4eTHBIX eIMHHUIT / BCETO YacoB 4/144

B cnydae mpenbsBieHHS OT OOydwaromierocss HWJIM €ro poauTens (3aKOHHOTO
MIPEIICTABUTEIISI) 3asBICHUS HA OOYyYCHHE 10 aJalTUPOBAHHON 00pa30BaTEIbHON Mporpamme
BBICILIETO 00pa3oBaHUsl, MOAKPEIJICHHOTO 3aKIIOYEHHEM IICHXO0JOTr0-MeINKO-TIeIarorn4ecKon
komuccuu (IIMIIK) nnu meauko-conuanbHoi 3xkcneptusbl (MCO) ¢ pekOMEHJalUsAMU CO3/1aHus
WHAUBUAYAIbHON Tporpammbl peabunutanuu u adbwiurtanuu (MIIPA), nannas pabouas
nporpaMMa MOXeT OBITh aJalTHPOBaHA C YYETOM HHIUBUAYATBHBIX OCOOCHHOCTEH 3/710pOBBS

[IIudp 1 Ha3BaHUE B COOTBETCTBUU C
Y4eOHBIM IIJIAHOM

oOyuJaromerocs.
2.2.  Pacmpenenenue 4acoB 1o popMaM u nepuojiaMm 00yueHus
OO0111€e€e KOJIMYECTBO YaCOB
o
= CaMOCTOSI-
dopma 2| @ .
> | 2 |nekuu- | nabopa- | MpaKkTH- | TEJIbHOU dopma
00y4eHus & = BCETO
3 | OHHBIX | TOPHBIX | YECKUX | pabOTHI + KOHTPOJIS
KOHTPOJIb
Ounas 1 — — 34 38 72 3a4eT
Ounas 1 2 - - 34 38 72 JK3aMeH
Ounas, Bcero - - 68 76 144

3. LEJU JACLUTUIMHBI

Henp nucuumiuabl «MHOCTpaHHBIM S3BIK» — MPUOOpPETEHHE CTYIEHTAaMU HaBBIKOB U
YMEHUH B Pa3iIU4HbIX BUJAX PEUYEBOM M NMUCBMEHHOW JEATEIBHOCTH, KOTOPbIE Ha OTIEIbHBIX
JTanax A3bIKOBOM IOJArOTOBKHM IIO3BOJIAIOT HCIIOJB30BATh HHOCTPAHHBIM S3BIK Kak B
npodecCHOHATBLHON U HAyYHO! e TeNbHOCTH, TaK U JJIs LieJel TalbHelIero camooOpa3oBatus;
pazBuTHe O0O0meld U NpodeccCHOHATbHO-OPUEHTUPOBAHHON KOMMYHUKATUBHOM  SI3BIKOBOM
KOMIIETEHIIMH CTYJEHTOB, YTO CIENIAET BO3MOKHBIM d(PPEeKTUBHOE 00IIEHHE B Chepe IKOHOMUKU
u Ou3Heca.

4. KOMIETEHINH OBYYAIOIMETI'OCs, ®OPMHPYEMBIE B PE3YJIbTATE
OCBOEHMA KOMIIOHEHTA OBPA30OBATEJIBHOU ITPOI'PAMMEI, X NH/IMKATOPBI
N ITNTAHUPYEMBIE PE3VIJIbTATBI ObYUYEHM A

4.1. KomnereHuuu

VYK-4. CnocobeH OoCyHIeCTBIATh ACIOBYI0 KOMMYHHKAIIMIO B YCTHOM M MHCHMEHHOMN
dbopMax Ha rocynapcTBeHHOM si3bike Poccuiickoit Depeparini 1 HHOCTPAaHHOM(BIX) SI3bIKE(ax).

4.2. HaaukaTopbl KOMIETEHINMA



YVK-4. CnocobeH
OCYIIECTBIISTH

bi (N (0):3%20)
KOMMYHUKaIUIO B
YCTHOM u

MUChbMEHHON (hopMax
Ha TOCYIapCTBEHHOM

sa3plke  Poccuiickoit
denepaunu u
WHOCTpaHHOM  (BIX)

SI3BIKE (aX)

VYK-4.U-1.3-1. 3naer HOpPMBI YCTHOW peuw,

VK-4.11-1. BeiOupaer Ha OPUHSATHIE B IPO(ECCHOHATIBHON cpe/e

TOCYAapCTBEHHOM SI3bIKE

P® u nrocTpanHOM(-BIX)

A3bIKAX KOMMYHHUKAaTHBHO
pUeMIIEMbIE CTHIIb U

YK-4.11-1.Y-1. YMmeeT BbIOMpaTh CTUIIb OOIIEHHS
Ha TOCYJapcTBeHHOM si3bike PD M mHOCTpaHHOM
S3BIKE MPUMEHHUTEIHEHO K CHUTYaIn
B3aUMOJECHUCTBUS

CpEICTBA B3aMMOIEVCTBUSA
B OOIICHHUH C JICTIOBBIMH
napTHepaMu

YK-4.11-1.Y-2. Brageer H”HOCTpaHHBIM SI3BIKOM Ha
YpOBHE, HEOOXOIUMO U JJOCTATOYHOM JIJIsl OOIICHUS
B IMPOQeCCHOHATILHOM cpere

VYK-4.-2.3-1. 3HaeT HOpMBI MHCBMEHHOW peuw,
MIEPEnyCcKy Ha IPUHSTHIE B IPO(ECCHOHAILHOMN cpelie

YK-4.11-2. Benet nenoByro

TOCYJapCTBEHHOM SI3BIKE VK-4.1-2.Y-1. YMeeT BeCTH NEIOBYIO MEPEIUCKY
P® u nHOCTpaHHOM(-BIX) Ha  TOCyIapcTBEHHOM  s3bike P®  w/mmm
S3BIKAX WHOCTPAHHOM SI3bIKE

VK-4.1-3.Y-1. Bnaneer HOpMamu U MOJEISIMU
peueBoro MOBEACHUS  NPHUMEHHUTENBHO K
KOHKpPETHON  CHUTyallud  aKaJeMH4YecKoro H
npodecCHOHAIBHOIO B3aUMOACHCTBHS

VK-4.1-3. Ucnonb3yer
JHanor s
COTPYAHUYECTBA B

COILMAJIbHON U
poheCCHOHATBHOMN

cepax

VK-4.1-3.Y-2. VYmeer BbICTpauBaTb MOHOJIOT,
BECTU MOl U TOJHJIOI C COOMIOJCHUEM HOPM
pEe4eBOro 3TUKETa, apryMEHTUPOBAHHO OTCTAaUBaTh
CBOM IIO3UIIMH U HJCH

VK-4.1-4.Y-1. Bnageer xaHpaMu YCTHOH WU
MUCBMEHHOM peur B MpoheCCHOHAIBHOM cdepe

VK-4.1-4. YMmeet

BBITIOJTHATD MIEPEBOJT
pohecCHOHATBHBIX
TEKCTOB C HHOCTPAHHOTO(-
BIX) HA TOCYIaPCTBEHHBIN
131K PO 1 C
roCyJapCTBEHHOIO SI3bIKa
P® na uHOCTpaHHBIHI(-BIC)

YK-4.1-4.Y-2. VYMeeT BBINOIHATh KOPPEKTHBIN
YCTHBI M MHCBMEHHBIA MEPEBOJl C MHOCTPAHHOTO
sI3pIKa HAa TOCYAAapCTBEHHBbIM s3Ik PD u ¢
rOCyJIapCTBEHHOTO si3blka P® Ha WHOCTpaHHBIN
S3BIK  TMPO(ECCHOHATBHBIX TEKCTOB

5. I[TPOT'PAMMA JJUCLTATIJIMHBI

Tembl Kpatkoe coneprkanue TeMsbl
ConepxarenbHbii Moaysb 1. Relations with Clients and Colleagues

Customer service. Customers. "Company- client" relations. Company
Tewma 1. . . .

loyalty. Meeting new people. Greetings. Word partners. Direct and
Customers R .

indirect questions.

Description of companies. Goods and services, offered by companies.
Tema 2. Autobiography. Profession. Position. Responsibilities. FT Graduate
Companies Training. Word-building. Present Simple vs Present Continuous. Third

person singular. Formal letters. Making offers.

Trips, business trips. Meeting foreign colleagues. Processing order

(tickets, hotel room, meal, excursions, etc.). Socializing with colleagues
Tewma 3. and clients. Countries, nationalities. Social conventions and cultural gaps.
Travel Management style in other countries. Adjectives of nationality. Past

Simple vs Present Perfect. Avoiding repetition. Presenting information

about companies. Introductions and socializing.

ConepxkarenbHbii MoayJb 2. General Business Routines

Tewma 4. Troubleshooting. SWOT analysis. Company. structure. Changes in
Troubleshooting | companies, results, achievements. Work with clients and personnel




Tembl Kpatkoe coneprxanue TeMbl
Synonyms. Past Perfect. Making recommendations. Giving business
advice
Tewma 5. Formation of a company, basic landmarks and directions of its
Company development. Past Simple: regular/irregular verbs. Adjective and noun
History patterns. Sequencing ideas. Giving presentations on company histories.
Purchase and sale. Formation of income. Retail and wholesale trade.
Tewma 6. Methods of sale. Retail outlets. Bar codes. Packaging and marking. Word
Retailing groups. Definite, indefinite, zero articles. Defining relative clauses.
Market research and discussion.
ConeprkatenbHbIi MOAYJb 3. Business Environment
Goods and services. Advertising products. Marketing. Market research.
Tema 7. Gpods promotion. Customer’s profile. Target audience. Advantages and
Products dlsadvant?lges of produ'cts.. Product features (USPS). F amous brands
counterfeit. Order of adjectives. Degrees of comparison of adjectives &
adverbs. Product presentation.
People — the main asset of a company. Skillful management — guarantee
Tema 8. to a successful business. Different styles of management. Manager’s
People aspects of work. Managing employees. Word building. Forms expressing
future. Talking/writing about your job. Action planning career objectives.
Business environment. Factors affecting the business. development.
Ter‘ 9. Business climate. The Big Mac Index. Performance of the company.
Bus.lness Clauses of contrast. Modal verbs. Scale of probability Describing trends:
environment interpreting graphs. E-mail. Business letters
Conepxarenbubiii Monyib 4. Results and Achievements
Financial services. The annual financial statements of companies. Cash
flow analysis. Different types of banks (clearing, trading, offshore) and
Tema 10. bank accounts. Interest rates. Investing money. Buying shares. Stock
Finance exchanges. Conditional sentences. Transitive and intransitive verbs, word
partners. Rephrasing and exemplifying. Linking words of cause and
effect. Discussing companies’ financial decisions.
Tema 11. Corporate ethics & responsibility. The ethical consumer. Gerunds &
Corporate Infinitives Constructions both...and, either...or, neither...nor.
responsibility Negotiation.
Tema 12 Global competition. Globalization. Perfect tenses.
Competition CV, Interviews
CTPYKTYPA U COAEPXXAHUWE JUCLIUITJIINHBI
6.1. ®opma oOyueHust — oyHas, Kypc — 1, cemectp — 1

HaunmeHnoBanus paszienos u TeMm

KomnnuectBo yacoB

Jlexir. ’ Jlabop. ’ [Tpakr. ’ CPC+K ‘ Bcero

CopaepxarenbHbii Moaysb 1. Relations with Clients and Colleagues

Tema 1. Customers — — 6 6 12

Tema 2. Companies — — 6 6 12

Tema 3. Travel

— — 5 7 12

ConepxarenbHbii Moaysb 2. General Business Routines

Tema 4. Troubleshooting — 6 6 12

Tema 5. Company History — 5 7 12




Tewma 6. Retailing — 6 6 12
NTOI'O 3A CEMECTP — 34 38 72
6.2. ®opma obyuenus — ouHasi, Kypc — 1, cemectp — 2
KonunyecTBo yacos
Jlex. | Jlabop. | [Ipaxr. | CPC+K ‘ Bcero
ConepxarenbHblii MOAYJb 3. Business Environment

HaumenoBaumus pPasaciioB U TCM

Tema 7. Products - - 6 6 12
Tema 8. People — — 6 6 12
Tema 9. Business environment — — 5 7 12
ConepxarenbHblii MonyJb 4. Results and Achievements
Tema 10. Finance — — 6 6 12
Tewma 11. Corporate responsibility — — 5 7 12
Tema 12. Competition — — 6 6 12
HUTOI'O 3A CEMECTP — — 34 38 72
HUTOI'O 3A KYPC - - 68 76 144

7. OLEHOYHBIE MATEPHAJIBI (CPEACTBA) UL TEKYIIEI'O KOHTPOJIA
YCIIEBAEMOCTU, IPOMEXYTOYHOU ATTECTALINUU

7.1.  KoHTpoJibHBIE BOMPOCHI.
OBPA3EIL] 3AJAHN S ITPOMEXYTOYHOI'O KOHTPOJIA
1. Listening
Listen to the person telling about the company Gucci. Choose the correct answer.

1. Gucci produces a. luxury goods b. cheap goods

2. It was founded in a. 1912 b. 1921

3.The company’s trademark has a. blue and red stripes b. green and red stripes

4. The company has a. 300 stores b. 3000 stores

5.1t’s the a. biggest-selling b. biggest-selling company
company in the world in Italy

1. Vocabulary
Match the words in the box with their definitions.
parent company supplier marketing competitor
repeat business customer care refund real estate
6. Property (land and buildings).
7. Return of money to a customer.
8. A company that owns other companies.
9. The action or business of promoting and selling products or services, including market research
and advertising.
10. Customers return to a company to buy more of its products or services.
11. A company that sells or offers the same type of product or service.
12. A company that provides a particular type of a product.
13. The activity of looking after customers, and helping them with any complaints or problems.
1ll. Grammar
1. State if the indirect questions are Wrong or Correct.
14. Could you tell me if you work in sales?
15. Could you tell me what product range does your company sell?
16. Could you tell me whether you like your job?
17. Could you tell me how long your company works on Saturdays?
18. Could you tell me is this company big?
19. Could you tell me where the bank is?
2. Choose the correct tense form (Present Simple or Present Continuous).


http://www.oxforddictionaries.com/definition/english/promote#promote__9
http://www.oxforddictionaries.com/definition/english/product#product__3
http://www.oxforddictionaries.com/definition/english/include#include__3
http://www.oxforddictionaries.com/definition/english/market-research#market-research__3
http://www.macmillandictionary.com/search/british/direct/?q=of
http://www.macmillandictionary.com/search/british/direct/?q=looking
http://www.macmillandictionary.com/search/british/direct/?q=after
http://www.macmillandictionary.com/search/british/direct/?q=customers
http://www.macmillandictionary.com/search/british/direct/?q=and
http://www.macmillandictionary.com/search/british/direct/?q=helping
http://www.macmillandictionary.com/search/british/direct/?q=them
http://www.macmillandictionary.com/search/british/direct/?q=with
http://www.macmillandictionary.com/search/british/direct/?q=any
http://www.macmillandictionary.com/search/british/direct/?q=complaints
http://www.macmillandictionary.com/search/british/direct/?q=or
http://www.macmillandictionary.com/search/british/direct/?q=problems

20.

21.

22.

23.

24.

25.

26.

27.

28.
29.
30.
31.
32.
33.
34.
35.

She ... for a big multinational.
a. works b. is working

This month our company ... new employees.

a. recruits b. is recruiting

At present we ... for a new marketing strategy.

a. look b. are looking

The company ... a refund if a customer is not satisfied.

a. gives b. is giving
I always .... with this supplier.
a. deal b. am dealing

Currently our company ... a new service.

a. promotes b. is promoting
We always ... goods on time.

a. deliver b. are delivering
This year our competitor ... fast.
a. expand b. is expanding

1V. Reading

Read the text and decide if the sentences are True or False.

McDonald’s success

McDonald’s is one of the most famous multinationals in the world. It is involved in food
sector and is the world’s largest chain of hamburger restaurants. It operates in 119 countries and
serves 47 million customers a day. The company employs over 1.5 million people.
With its headquarters in Illinois, the United States, the company began in 1940 when
brothers Richard and Maurice McDonald opened their first barbecue restaurant. In 1948, they
reorganized their business as a hamburger production and introduced the "Speedee Service
System" which started the modern fast-food phenomenon.
When consumer tastes change, the company develops, expands and launches its new menus
with salads, fish, smoothies, fruit.
Another key to the company’s success is good customer care, marketing and advertising
strategy.

It gives jobs to 3 million employees.
The nationality is American.
The company started as a food shop.

McDonald’s is the first multinational in the world.
The company has the biggest number of hamburger restaurants in the world.

McDonald’s was the first who launched the service system used today.
The company changes its menus to satisfy customers’ needs.
The company uses successful promotion strategy.

T/F
T/F
T/F
T/F
T/F
T/F
T/F
T/F

Kputepuu oneHnBanus 3ajaHusi IPOMEXKYTOUYHOTO KOHTPOJISI
MaxkcuManbHas o0masi cyMMa 0alljioB, KOTOPYIO MOKET MONYyYUTh CTYJEHT, YCIEITHO
BBITIOJTHUB BCE BUIBI 3aJJaHUH, COCTABIIAET 35 0aioB, €Ciu UTOroBas (popma KOHTPOJIS — 3a4eT.
7.2. Tembl UHIUBUAYATBHBIX 3a/IaHUM
NuauBunyaneHble 3aaHusd MO0 AUCHUIUIMHE «MHOCTpaHHBIN S3BIK» 3aKIIOYAOTCA B
BBITIOJJHEHUU TBOPYECKO-aHAJIMTHYECKUX 3aJaHUM 10 CIEAYIOLIMUM TEMaM:

Tema 3ananue Hean

nposectd SWOT ananus | 3akpernseHue JIEKCUKH 110
Troubleshooting | SWOT analysis HPEAIPHATHA Ha | TeMe, mpHobpeTeHHe
OCHOBaHUU JaHHBIX | HABBIKOB  IPOBEJIEHUS

CTaTUCTUKH SWOT-ananu3a
Company lfresentation on | cmeiatb IPE3CHTALMIO | 3aKPEIUICHUE JEKCUKU 110
history history of a | 10 MCTOPUM H3BECTHOTO | TEME, npuoOpeTeHune
famous company | OpeHaa WM KOMIIAHUU HAaBBIKOB IOJATOTOBKHU H



http://en.wikipedia.org/wiki/United_States
http://en.wikipedia.org/wiki/Salad
http://en.wikipedia.org/wiki/Fish_(food)
http://en.wikipedia.org/wiki/Smoothie

IIPOBEICHUS
MPE3EHTALUU IO UCTOPUU
U3BECTHOTO OpeHja Wiu
KOMITAHUH
Essay 3aKpeIUIeHUE JIEKCUKH 110
“ oo HaIlMCAaHHUE 3CCE HA TEMY
Traditional 9 TeME, npuodOpeTeHue
- . . «TpaguumoHHsI
Retailing shopping vs online HaBBIKOB
. HIOMHUHT VS  MOKYIKHU .
shopping: pros . apryMEHTUPOBAHHOU
v OHJIAMH: 33 U IPOTUB)
and cons JIUCKYCCUHU
3aKperuieHUE JEKCUKH O
TeMe npuodpereHue
Product caenaTb  IPE3EHTALUI0 ’ PHOOD
Products . HABBIKOB TIOJTOTOBKHA H
presentation HOBOT'O IIPOJTyKTa
IIPOBEICHUS
MPE3CHTALUU MTPOIYKTA

7.3.  OO6pasen copepkaHus K3aMEHALMOHHOTO OUJIeTa
[Tporpamma BeIcIIero oOpa3oBanusi  [Iporpamma OakanaBpuara

Hanpasnenue noarotroBku 38.03.05 busHnec-undopmaTuka
[Ipoduns moaArOTOBKH AHanMTHKa ¥ yIIpaBJIeHUE JaHHBIMU
®opma 00yueHust O4YHast

Cemectp BTOPOI1

JlucnunnuHa HNHocTpanHbIil S3bIK

DK3aMeHaIMOHHBIN Ouner Ne

1. Reading. Read the text and choose the best word to fill in each gap from A, B, or C.

2. Language. Do the exercises on grammar and vocabulary.

3. Listening task. Listen to the text and for each question, mark one letter (A, B, or C) for
the correct answer.
4. Speaking Task. Speak on the topic suggested.
WHAT IS IMPORTANT WHEN ...?
Entering the foreign market
Considering different ways of penetration
Type of the product

5. Writing. Write a letter on the given input.

YTBepkaeHO Ha 3acemaHud Kadeapbl aHTJIMHCKOTO s3bIKA JJII AKOHOMHUYECKUX
CIIELIMATIbHOCTEN

[Ipotokom Ne ot « » 20

3aB. kadeapoii n.¢un.u., nou. U. B. ®aTpsHoBa DK3aMeHaTOPBbI:

B ciyuae Benenus yueOHOro mpoiiecca ¢ UCHOJIB30BaHUEM 3JIEKTPOHHOTO OOy4EeHHUS U
JMCTAHIIMOHHBIX 00pa30BaTEeNbHBIX TEXHOJIOTHH, cojiepkaHue OuiieTa MOMKET OTIMYAThCS OT
IIPUBEJICHHOTO.

Kputepun onieHHBaHUS SK3aMEHALIMOHHOTO 3a/1aHus

Tun 3ananus Kpurepuu onenku bayne
3amanmss 1o | Tun 3amaHusi: MHOKECTBEHHBINM BbIOOp, 34 BoImpoca,
rpaMMaTuKe M | KaXKAbli MpaBUIBHBIN OTBET cuictasiser 0,5 6amna: 17
JIEKCHKE 34 Bompoca * 0,5 6anna

Hroro 17




[Tucemennoe | COOTBETCTBUE CTPYKTYpE 05
3a/1aHue CootBercTBHE 00BEMY 0,5
Coneprxanne/o0miee HHGOPMAIIMOHHOE HATTOJIHCHHE 1
CooTBeTCTBHE CTUITIO 1
['pamMMmaTHuecKast U JeKCHYecKas MPaBUIbHOCTh 1
Htoro 4
Urenue Tun 3amaHusi: MHOXXECTBEHHBIM BBIOOp, 8 BOIPOCOB,
KK IPABHIILHBIN OTBET COCTaBisieT 1 Oa:
8 BorpocoB * 1 Gamn 8
Hroro 8
AynupoBanue | Tum 3amaHus: MHOXECTBEHHBIH BBIOOpD, 6 BOMPOCOB,
KK IPABUIILHBIN OTBET COCTaBisieT 1 Oa:
6 BorpocoB™® 1 Gayn 6
Hroro 6
I'oBopenue | IlomHoTa BhIMOTHEHUs 3a1anHus (task completion) 2
BbricTpoTta peun/cBoboHOE Biagenue (fluency) 1
['pammaTHyecKkas U JJeKCHYecKas MPaBUIbHOCT (accuracy) 2
Hroro 5
Bcero 3a sk3ameH 40

8. PACITPEJEJIEHUE BAJIJIOB, KOTOPBIE I[TOJIVUAIOT OBYYAIOIIUECA

OOwiast olleHKa 3HaHMM O0yyaromuxcs Mo AUCHUIUIMHE MpoBoauTcs o 100-0amabHOM
MKaJIC UCXOOd U3 MAaKCUMYyMa, IPUBCACHHOTO B Ta6J'II/IIIe HUXKE.

OpraHu3annoHHO-y4eOHass pa0oTa B ayAMTOPUU OLIEHMBAETCS HA OCHOBE TaKUX
KPUTCPUCB KaK IOCCHIACMOCTb 3aH5[TI/II\/JI, CBOCBPEMCHHOC MW KAaUYCCTBCHHOC BBIIIOJHCHHEC
JIOMAIIIHUX 33JaHUH, aKTUBHOCTh BO BpeMsI IIPOBEJICHH JIEKIIMOHHBIX U MPAKTUYECKUX 3aHATHH
(ygactue B 00CYKJI€HUH TEKYIIETO U MPOHIEHHOr0 MaTepuana, peleHue 3a1ad 1 T.11.).

CamocrosaTenbHas paboTa OILEHMBAETCSI Ha OCHOBE IPEJOCTaBIEHHBIX Ha IPOBEPKY
BBITIOJTHCHHBIX JIOMAIIHUX, HWHAWBUAYAJIbHBIX SaﬂaHHﬁ C YUETOM CBOCBPEMCHHOCTU HUX
NPEOCTaBIEHHUS U COOTBETCTBUS TPEOOBAHUAM K UX BBITTOJIHEHHIO.

KonuuecTBo 0amioB 3a KOHTPOJIBHYIO pa0bOTy BBIUMCISAETCA KaKk CyMma OajuioB 3a BCE
BXozsmue B e€ cocraB 3amaHus. Kaxmoe 3agaHue OIEHMBAETCS HCXOJS M3 MaKCHUMAaJIbHO
BO3MOKHOI'O KOJHMYECTBA OalJIOB C YU4E€TOM IMPAaBUJIBHOCTU BBIITOJHCHUSA 3adaHHWs, MOJTHOTHI
IPUBOJAUMBIX 0OOCHOBAHUI.

[To pesynbTaTam paboThl B cemecTpe oOydaromuiics, HaOpaBimuii He MeHee 60 6amIoB,
UMeeT MpaBO MOJYYUTh OIEHKY. Te, KTO MpeTeHayeT Ha Oojee BBICOKMHA Oalll, MpPOXOJIsT
MPOMEKYTOUHYIO aTTecTaluio. MaKCUMallbHOE KOJWYECTBO Oa/ioB Ha MPOMEXKYTOYHOU
arrectanuu — 100. O01iee Konu4yecTBO OAJIOB 3a CEMECTpP BBIUUCIACTCS KaK MaKCUMalbHas U3
IMMOJIYUYCHHBIX 3a CEMECTP U HA HpOMe)KYTOqHOfI aTTECTallH U BBICTABIIACTCA COTJTIACHO IPUHATOMY

HOPAIKY.

8.1. Cewmectp 1

Coneprarenbhbic Bun pabotsl Bbamier
MOJTyJIN
Opraan3alnoHHO-yueOHast padoTa CTyJIeHTa B ay AUTOPUHU 25
CamocrosiTenpHas padbora 20
1-2 WnauBuayanbHas pabota 20
[TpomexxyTouHast KOHTpOJIbHAs paboTa 35
OOGmuit uTor 3a ceMecTp 100
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8.2. Cemectp 2

ConeprxarenbHble Bi paboTsi o
MOJTyJIN
Opranu3anroHHO-y4eOHas padoTa CTyICHTa B Ay IUTOPUHU 20
CamocrosiTenbHas padbora 20
3-4 NunuBuayansHas padbora 20
DK3aMeH 40
OO0mmuit uTor 32 cemecTp 100

CooTtBeTcTBYE 0AJUIOB OLIEHKE

OrieHka 1o nATHOAUIHLHOM IIKaJIe
KonnuectBo 0anios >
us 100 ECTS | Dx3amen, nuddepeHunpoBaHHbII 3auer
3a4er

90-100 A OTJIMYHO 3a4TEHO
80-89 B 3a4TEHO
75-79 C Xopottio 3a4TCHO
70-74 D 3a4TCHO
60-69 E yIOBJIETBOPUTEIILHO SATTOHO
35-59 FX HE 3a4TCHO

034 v HEYJIOBJIETBOPUTEIHHO Ho 3a9TeH0

9. MATEPUAJIBHO-TEXHUYECKOE OBECIIEYEHUE YUEBHOI'O ITPOHECCA

[IpakTnueckue 3aHATHS N0 IUCUHUIUIMHE «HOCTpaHHBIN S3bIK» MPOBOAATCS B yueOHOMU
ayJUTOPUU JJIs1 IPOBEACHUS MPAKTHUECKUX 3aHATHH, TEKYIIEero KOHTPOJIS M NMPOMEXKYyTOUHOH
arrectanuu (aya. Ne 210, r. Jonenk, yn. Yemrockunies, a. 198a), ocHaleHHOW KOMIIJIEKTOM
yueObHoil meOenn Ha 20 MOCAZOYHBIX MECT, KOMILJIEKTOM pabouero Mecra MpernoiaBaTes,
MarHUTHO-MAapKEpHOW JOCKOW, yuyeOHMKaMU U Y4YEOHBIMH TNOCOOMSMHM, ayIuo U BHJIEO
000py/10BaHHEM, KOMIBIOTEPOM C HMHTEPHET-NOAKIIOYEHUEM, CKaHEPOM M KONMUPOBAJIbHBIM
YCTPOWCTBOM.

CamocrosrenbHas paboTa CTyI€HTOB IPOXOAUT B CIEIYIOIUX MOMEIICHUSX:

— OubnmoTeKa yHMBEPCUTETA, YKOMIUIEKTOBaHAa yueOHol Mebenbto Ha 401 mocagouHoe
MECTO, pacloyiokeHa 1o agpecy r Jlonenk, npocnekt I'yposa 1.6;

— yuTaJgbHbIN 3a71 Ne 1 nHOCTpaHHOM JIUTEpaTYphl, YKOMIUIEKTOBAH yueOHON MeOelbio Ha
34 mocaouHBIX MeCTa, OCHAIIIEH KOMIIBIOTEPOM B KOMIUIEKTE (1 MIT.), pacroioxKeH 1o ajgpecy T.
Honerk, mpocmekt ['yposa 1.6, kab. 103;

— METOAMYECKHI KaOWHET y4eTHO-(pMHAHCOBOrO (haKyjbTeTa, YKOMIUIEKTOBaH y4eOHOU
Mebenpio Ha 35 mocallouHbIX MECT, OCHAIleH 4 KOMITbIOTEpaMH C BBIXOJOM B ceThb MHTepHeT,
pacnosoxeH 1o aapecy r. Jloneuk, yiu. Yenrockunues, a. 198a, ayn. 105.

[Ipu peanuzanuu nporpamMmbl AUCUMUILIMHBI MOTYT HCIOJIb30BaThCS CIEAYIOIINE BUIbI
AJIEKTPOHHOI'O B3aMMOJENCTBYSI IPENOIaBATENb-CTY IEHT:

- HUCIOJB30BaHUE BUJEO YPOKOB;

- pa3MeleHue y4yeOHBIX MaTepuaioB B OOJAuHBIX XPAaHWIMINAX IpernojaBaTeneil s
MCIIOJIb30BaHUs CTYJI€HTAMH IIPH MOJATOTOBKE K 3aHATHUSM;

- pacchUIKa IO 3JIEKTPOHHOW MOYTE MaTepUaloB W 3a/JaHUMl I BBIIOJIHEHUS, IPOBEPKa
BBINOJIHEHHBIX 3aJJaHUM;

- TOAJEPXKA CTPAHWYKH MPEToIaBaTelNsl U TPYII MPENOAaBaTeNb-CTYJCHThI B COLUAIBHBIX
ceTsx JUIsl 00ecreueHus TEKyIEero KOHTPOIIsl paboThl CTYICHTOB.

[Tpu u3y4yeHUH TUCHUIUIMHBI MPUMEHSIOTCS 3JEKTPOHHOE OOY4YEeHUE U JUCTAHIIMOHHBIE
00pa3oBaTeNbHbIE TEXHOIOTHH.
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C ucnonp3oBaHHMEM  pecypcoB  MIarOpMbl  TUCTAHLIMOHHOTO  0Opa3oBaHUs
OCYILECTBIIACTCS. TEKYIIUMH KOHTPOJb 3HAHUH OOY4YaroLIMXCS Ha OCHOBE TECTUPOBAHMS U
IPOBEPKH PE3YJIBTATOB CAMOCTOSITEIBHON PaOOTHI.

10.  PEKOMEHIAYEMAZ JIMTEPATYPA

10.1. OcHoBHas nuTeparypa

L. Economics for beginners: understanding the basics. 3amanus st ayauTopHOU U
caMOCTOSATENIbHOW paboTel K y4eOHumky “First Insights into Business” nmus cryaeHTOB
YKPYIIHEHHOM rpynnel HanpasieHuss noaroroBku 38.00.00 skoHOMUKAa U yIIpaBJICHHE.
[DnexkTponnsiit pecypc] / JI.B. Emenko, M.M.ITucapesckas, 2.P.bparuna. — Jonenk: ['OY BIIO
«Jloneuxuit HanMoHaNbHBIN yHUBEpcuTeT», 2020 — 270c.

2. 3amaHust A7 MPOMEKYTOYHOro KOHTpois k yueOHuky «First Insights into
Business» s cTyieHTOB 1-2 KypCcOB SKOHOMHUYECKUX CHEIHATBHOCTEH [DIEKTPOHHBIN pecypc]
/2.P. bparuna, JI.B. Emenko, M.M. IlucapeBckas. — Jloneuk: I'OY BIIO «/lonenkwmii
HAllMOHAJIbHBIA yHUBEpcuTeT», 2017. — S6¢.

3. VYyeOHble MaTepHaibl s ayJUTOPHOM U CaMOCTOSITENBHON pPabOThl 1O
AHTIIMHCKOMY SI3BIKY TPO(ECCHOHATBHOrO o0meHus ais cTyaeHToB [-II KypcoB nHEBHOW U
3a04uHON (popmbl 00yueHus [DnexTpouusiii pecype] / W.IO. ybpoBkuna, [[.d. MycraeBa —
Honenxk: 'OV BIIO «/lonenkuii HalnoOHaIBHBIN yHUBEpcUTET», 2017 — 275¢.

4. English for Information Technology [Dnextponnsiii pecypc] / J1.®d. MycraeBa —
Honenk: Houl'V, 2023. — 152 c.

5. Robbins, S. First Insights into Business: Students' Book [Text] /Sue Robbins -
Harlow: Longman, 2008. — 175 p.
6. Emmerson, P. Business Grammar Builder: (for Class and Self Study) [Text] /

P.Emmerson - Oxford: Macmillan, 2002. — 272 p.

7. Mascull, B. Business Vocabulary in Use [Text] / B. Mascull — Cambridge:
Cambridge Univ. Press, 2002. — 174 p.

10.2. JlonosHuTENbHAs IUTEpPATYpa

1. Meronuueckiue peKOMEHIANK 110 OPTaHM3aIMy MPAKTUUECKUX 3aHITHI CTYICHTOB
HECTELMANbHBIX (PaKyIbTeTOB N0 AucUUIUIMHE "MHOCTpaHHBIM s3bIK" (AaHMIIMMCKUN, HEMELKHIA)
[OnextponHsIii pecype] / coct.: 3. P. bparuna u ap. — lonerk: ['OY BIIO «/lonenkwuii HamoHaTBHBIN
yHUBEpcUTET», 2016. — 39c¢.

2. Metoanyeckue yKa3zaHUs 110 OpTraHH3alUd CaMOCTOSTENFHONW PadOThI CTYACHTOB
HECTIeIUAIBHBIX (DaKyJIBTETOB MO AUCHUIUINHE «VITHOCTpaHHBIN SI3BIK» (QHTIIMHCKUN, HEMELKH,
ucnanckuit) [DnekTponubiii pecypc] / coct.: JIL.B. Emenko u np. — Homenx: 'OV BIIO
«JloHenkuit HalMOHaNBHBIN yHUBEpcUTeT», 2016 — 70cC.

3. Miromnep, B.K. CoBpemMeHHBIN aHIJIO-pYyCCKUH, PYCCKO-aHTJIMMCKHIM CIIOBAPbH:
120000 cnos / B.K. Mromiep — Mocksa: Jlom. XXI Bek: PUITOJI knaccuk, 2010. — 959 c.

4. Ashley, A. Oxford Handbook of Commercial Correspondence [Text] / A. Ashley.
— New Ed. — Oxford: Oxford University Press, [2010]. — 304 p.

5. Macmillan Essential Dictionary for Learners of English: The New Intermediate
Learners' Dictionary / Ed. by M. Rundell — Oxford: Macmillan Publ., 2003. — 861 p. + snekTpoH.
onrt. auck (CD-ROM).

6. Redman, S. English Vocabulary in Use: Pre-intermediate and Intermediate [Text] /
S. Redman — 3d ed. — Cambridge: Univer. Press, 2011. — 263 p.

11.  HNHPOPMAILIMOHHBIE PECYPCBI

1. HaunonanbHast 3JICKTPOHHAsA Ondamorexa (HOb): denepanbHas
rocynapctBeHHas uHdopmarmonHas cuctema / MunncrtepctBo KymnbTypel P®; Poccuiickas
rocynapcTBeHHas oubiamnoreka. — MockBa, 2019- . — URL: https://rusneb.ru/ (nata oOpamieHus:



https://rusneb.ru/
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31.03.2025). — Pexum poctymna: cBOOOIHBIN, moanucka. HeoOxoauma ycraHOBKa IPOrpaMMHOTO
obecrieueHus. — TEKCT: AMEKTPOHHBIN.

2. eLIBRARY.RU: nayunas snekrponHas 6ubanoreka: cailT. — Mocksa, 2000- . —
URL: https://elibrary.ru (mata o6pamenus: 31.03.2025). — Pexxum mgocTyma: Jjisi aBTOPU3OB.
IIOJIb30BaTeNe. —TeKCT: 2JIEKTPOHHBIMN.

3. Hayunas »nextponHas Oubnmoreka «KubepJlenmnkay: caidit / Acconuanus
«OtkpeiTas Hayka». — MockBa, 2014- . — URL: https://cyberleninka.ru/ (mara oOpamieHus:
31.03.2025). — Pexxum goctyna: cBOOOIHBIN. — TEKCT: 3JIEKTPOHHBIH.

4. DNeKTPOHHO-ONOIMOTeYHAS cucTema «JlaHb»: [caliT]. - URL:

https://e.lanbook.com (mata oOpamenus: 31.03.2025). — Pexxum nocryna: m3ganusi CereBoi
AJIEKTPOHHON OMOIMOTEKH, /JIsi aBTOPU30B. TOJb30BaTeNel. — TEeKCT: 2IeKTPOHHBIH.
5. 9BC KOpaiit: snmekTpoHHas OMOIMOTEYHas cucTema: cawT. — Mocksa, 2013. —
URL: https://urait.ru/library/svobodnyy-dostup/ (mara oOpamenus: 31.03.2025). — Pexum
JOCTyTa: U3/1aHus CBOOOIHOTO IOCTYIA, /IS aBTOPU30B. MOJIb30BaTeNei. — TeKCT: 3IeKTPOHHBII.
6. DekTpoHHO-0nbIuoTeunasi cucrema J[oul'Y: caiitr / ®I'BOY BO «lorl'Y». —

Honenk, 2016- . — URL: http:/library.donnu.ru/ (mata oOpamenus: 31.03.2025). — Pexum
JIOCTYTIA: CBOOOHBIN. — TEKCT: 3JEKTPOHHBIN.
7. DJyiekTpoHHbII KaTajgor Hayunoii 6ubnumoreku Jlonl'Y: pasnmen caiira / Hb

Houl'Y. — Tekct: anekrponnsiii // DbC loul'Y: caiir. — URL: http://library.donnu.ru/catalog/
(mata o6pamienus: 31.03.2025). — Pexxum qocTyna: MOUCK CBOOOIHBIH, 2IEKTPOHHBIE TOKYMEHTHI
— s monb3oBatened JJonl'y.

8. duexTpounblii apxuB Jloul'Y: pa3nen caiita/ Hb Jlonl'Y. — TekcT: a1eKTpOHHBIN
// OBC Honl'Y: caiitr. — URL: http://repo.donnu.ru/ (mara obpamenus: 31.03.2025). — Pexxum
JOCTyTa: CBOOOIHBIH.

0. Caiit undopmanmonnoro arenrctsa The Economist [DnekTpoHHbIN pecypc]. —
URL: http://www.economist.com — Pexxum gocTyma: cBOOOTHBIN.

10.  Caiit undopmannonHoro arentctBa CNN [Dnektponssiii pecypc]. — URL:
http://money.cnn.com/ — Pexxum goctymna: cBOOOIHBIH.

1. Caiir undopmarnmonnoro arenrctsa BBC [Onextponnsiii pecypc]. — URL:
http://www.bbc.co.uk/news/world — Pexxum noctymna: cBOOOIHBIMH.

12. Caiit uapopmanronnoro areHTcTBa Euronews [Onexrponnsiii pecypc]. — URL:
http://ru.euronews.com — PexxuM goctymna: cBOOOTHBIN.

13. Caittr unpopmarmonnoro arenrctBa The Guardian [DnekTpoHHBINH pecypc]. —

URL: https://www.theguardian.com/uk/business — Pexxum qoctymna: cBOOOTHBIA.

12.  ITPOI'PAMMHOE OBECIIEYEHHME

1. Windows 7 PRO (xopniopatusHas nuuensus JJoul'yY Ne 46484614)

2. Microsoft Office (kopnopatusHas auuensus oY Ne 46472919)

3. Microsoft Visual Studio (nmuuensust nporpammsl Dream Spark i Beiciinx yueOHBIX
3aBeJICHUN)

4. AwntuBupyc Kacnepckoro, Adobe Acrobat Reader, xPDF (immen3un GPL, Apache,
BSD m1s1 cB060JHOTO IPOrPaMMHOTO 00ECTIEYEHHUS ).
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